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Ming Chuan University School of Design

Curriculum for the Focused Course Program in

Cultural and Creative Industries
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Responsible Unit: Commercial Design Department
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Type of Name of Course Credits Notes (Department
Course offering the course)
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Required . . 2 Commercial Design

Cultural and Creative Industries
Course Department
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Required . . 2 Commercial Design
Visual Communication |
Course Department
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Required . . . 2 Commercial Design
Advertising and Marketing
Course Department
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Elective Digital Publishing Design 2 Commercial Design
Course & g g Department
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Elective Design Paintin 2 Commercial Design
Course & & Department
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Elective Packaging Desian | 2 Commercial Design
Course ging & Department
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Elective Graohic Renderin 2 Commercial Design
Course P & Department
Elective for/r;mer‘cial Photoeranh 3 Commercial Design
Course grapny Department
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Elective THE oL 5 Commercial Design
Course Digital Image Creation Department and Product

Design Department

%0 e
Elective WEEES 5 Commercial Design
Course Consumer Behavior Department and Product

Design Department
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Elective . . 2 Commercial Design
Creative Product Design

Course Department
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Elective o . 2 Commercial Design

Exhibition Design

Course Department
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Elective Desien Regulations 2 Commercial Design
Course & & Department
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Elective . 2 Commercial Design

Brand Identity(- )
Course Department
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Elective . . . 2 Applied Chinese

Introduction to Cultural and Creative Industries
Course Department
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Elective Special Topics in Planning Practices of Cultural and 2 Applied Chinese
Course Creative Industries Department
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Elective . 2 Product Design

Workshop Practice
Course Department
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Elective Accessory Desien 2 Product Design
Course y g Department
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Elective Design Intellectual Property Rights 2 Product Design
Course g perty Rig Department
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Elective Multimedia Marketing Digital Media Design

Course Department
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Elective . . 3 Information Management
Application Design
Course Department
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Elective . . . 3 Information Management
Introduction to Big Data Analysis
Course Department
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Elective . 3 Information Management
Electronic Commerce
Course Department
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Elective Festival Planning and Activity Design Tourism Department
Course
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Elective Investigation, Evaluation and Planning of Tourism Tourism Department
Course Resources
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Elective Cultural Creative and Tourism Leisure Leisure and Recreation
Course Management Department
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Note

Students have to complete at least 20 credits which includes 6 required course credits, 14 elective course credits,
and at least 6 credits shall come from the outside of the departments of the student’s major and minor.
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